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2022 EDITORIAL OPPORTUNTIES

cofrE

adventureuncovered.



https://adventureuncovered.com/

adventureuncovered.com

N

Adventure Uncovered is the go-to place for impactful adventure
stories, voices and ideas. We explore where outdoor culture meets
social and environmental change.

We’'re looking to collaborate with brands, businesses and organisations as
passionate about using adventure as a force for good as we are.

We've done some thinking.

This document outlines how we might work together to
co-deliver our 2022 editorial portfolio, film festival

 Themesare el ey programme, cycling tours and other events.

Let's talk

%
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mailto:james@adventureuncovered.com?subject=2022%20Editorial%20Opportunities

PN Ouraudience andreach

The Adventure Uncovered audience is organically grown, highly engaged, adventurous, 75% of our audience aged 25 - 45
affluent and keen to connect with progressive and responsible organisations and brands.

SOCIAL MEDIA im S f 38K FOLLOWERS | 3-5% ENGAGEMENT

55% are women, 45% men

’—‘ 3K 5K 450/0 2.5

WEBSITE _ AVG MONTHLY AVG MONTHLY AVG BOUNCE AVG ARTICLES /
SESSIONS PAGE VIEWS RATE READ PER @

VISIT

NEWSLETTER amm 3.8K  40% 5%

TOTAL AVG OPEN :
SUBSCRIBERS RATE AVG CTR +5% monthly total audience growth rate



"N Why collaborate with us?

If you want to align with traditional adventure culture narratives, we're probably not your cup of tea. But
If you share our progressive, critical narratives, and want to see your organisation spearheading social
and environmental stewardship and change in outdoor culture, we should chat and see where it leads...

Position your brand as a driver of adventurous and positive change to an
audience of engaged, affluent, ethical, outdoor people

Co-produce creative and thought-provoking visual and written content to inspire
and motivate purposeful adventure

Be part of the only platform committed to sharing and exposing adventure
stories that matter

Reinforce your message with a physical presence at our film festivals

Be aligned with a growing community of engaged, pro-active, ethically minded
people, working to make positive change.

Our 2022 Editions
Themes are Live!

e, w




Editorial
Collaboration

We're looking for ethically minded
organisations to collaborate across two

of our editorial streams: Editions and
Projects.

Without compromising our editorial
integrity by relinquishing the final say,
we're happy to align collaborative content
with your priorities and resources.

And we always welcome proposals.

.



Editions are thematic collections of adventure
storytelling - interviews, long-form features, films,
photography and more - akin to a digital magazine,
published quarterly. The heart of our editorial output.

Previous Editionsinclude SlowingDown, The Real
Risk Takers and Backyard Celebration.

We're looking for partners to co-present our entire
2022 Editions programme, co-deliver single
Editions or include sponsored pieces within Editions.

A,

Photo: Em Hartova, Edition 04


https://adventureuncovered.com/editions/
https://adventureuncovered.com/editions/slowing-down/
https://adventureuncovered.com/editions/the-real-risk-takers/
https://adventureuncovered.com/editions/backyard-celebration/
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Our 2022
Editions
themesare...

adventureuncovered.com/editions

- '

Emergence " LIVE
(spring - 20th March)

Toemergeistobecome visible. Whether through
awakening, growth or a decision to step into the light,
to emerge is to be seen. Emergence can echo fromthe
past, define the present or exist only as a possible
future. Emergence is change, and it can bring hope or
fear. &

Our spring Edition will explore the process of
becoming visible, inits many forms, where adventure
and social change meet.

Stewardship
(autumn - 22nd Sept)

Autumn turns the natural world from abundance to
darkness. For humans this traditionally means the
time of harvest: of giving thanks, taking stock and
ritualising our role as stewards of the land.

But what does our stewardship, both of the land and
of the outdoor community, look like today? This is the
guestion at the heart of our autumn Edition.

s w :.-.....- : i
itz Abundance
:  (summer-21st June)
o

Driving change means seeing possibilities as well as
problems. As well as critiquing outdoor culture, we
must celebrate the good init.f Abundance can be
fleeting, after all - especially if not nurtured. But
abundance also creates its own problems, like the
blind spots, complacency and denial that often fester
in its wake.

Our summer Edition will consider the implications of
having plenty.

" Darkness
(winter - 21st Dec)

Dark places are places of fear and foreboding, so
the story goes. But they are places of dreams as
well as nightmares. They are also places less
explored, which makes them revealing.

Our winter Edition will step into the darkness of the
adventure world. Our only expectation is that we'll
be surprised.


https://adventureuncovered.com/editions

CO-PRESENT AN EDITION Combinsrecech

Edition Homepage Vivobarefoot co-presented our spring Edition - Emergence, which included multiple
prime positions to maximise reader views across our website, and in our newsletter, as

well as across social media, a multi-channel approach for maximum reach...

Wialcamn Head Ediblcn Contribuiors

Sponsored article (also displayed
Welcome .
on homepage carousel) Featured article on homepage

Emergence - Edition 14

TRASH
“ b

VIVOBAREFOOT Tnﬂ LS

Featured stories i e hacd

Suppart our work through
Patreon

Take the One Bag Challenge

B s . (] 4ot
The (reJemergence and £ clean up our trails

future of barefoot adventure

In collaboration with Vivobarefoot & Trash Free Trails.

The (re)emergence and future of barefoot
Because spring ks a time of emergence, our lirst 2022 Editlon explores the exciterments, ad“entu re J ) il A,

uncestainties and compbexities thal come with moving into the ight - as ever, at the R b o (e e W

interseciion of adventiuee and social and environmental change, Fittingly, this is-owr first

collaborative Edilion, presented in parinership with two organisations rathinking our
refationship with the cutdoors

The Zagras Mauntain Trail is

Barefoot is a metaphor for I:'!ffng and adventuring g gl e
v with nature, not against it. Vivobarefoot is at the Iragi Kurdistan
Ao forefront of the movement, which is primed for a ol s ;
e emerging world of

fegeneraﬁue resurgence, and is leading the Skateboarders: the new face bk
g ﬂg of Palestinian resistance SWIMPREHIRE

+ NeWSIetter e _' :. .-”- ' conversation about what a regenerative outdoor “ Pl
- R e B brand looks like. We'e stoked to have them as a L srama—— | I
+ Stories page visibility



Facebook

adventureunsamvened ¢ Adventure Uncovered [
Adventure Uncovered
adveniursuncovened Emangencs, our speing 2022 Editon, i - ublishved by Jamas W LA @1 Lpril & A
Hed & [Link in bioes o) e
oL bt gunc i d Combed it NS M T E Explore e | L

_ # The (rejemergence and future of barefoot adventure
Notifications e e @vivobarefoot €y http:/ibit.ly/vivobarefoot-au

Safes

__ Barefoot is a metaphor for living and adventuring with nature, not
Bookmarks ¥ agai“st Il'. Gk

2 dstrashiroetrals aims to reduce itter on our tradls & the wikd =) Lists - Vivabarefool is at the forefront of the movement, which is primed

places they take us, by 78% by 20 ‘Wa'ré [oining them in | P ¥ it b ¥ " . i

inviting you 1o take the #OreSagChalienge this Apet Profile : o . . for a regenerative resurgence and is leading the conversation about
) e ' - what a regenerative outdoor brand looks like.

"To live barefoot is to live with nature rather than over nature - to
live regeneratively, Barefoot means adventure as co-existence, not
conguest.”

o Israel's meditary oocupation of Palestine, a few
i haming o Sskateboandiog a5 a rackcal i form
airw ] repons

We're stoked to have them as one of our presenting partners for our
spring Edition - Emergence, read more here:

ttpe/fbit lyvivobarefoot-au

|- s ¥ 4 b E - A B 1 = Ty F P — H - Lf It -
Hvivobarefool #editionid #editions #barefoot #adventur

i {
dd ’ r— Fiin i - Fivsam " .
FAadVENTUring #nature sregenerative #Fouldoor #oulQoors

# @annlomenbérs Rocted in Bristol tols 1he story of the Adro-

#adventureuncovered
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HOW canwe =, Editorial Partner Editions Partner

Co-present all Editions and an agreed range of Co-present either four Editions back to back
COI Iabo rate? Projects for ayear. All web pages, content and or a single Edition. All web pages, content and
. comms for all Editions and all agreed Projects comms for all relevant Editions will list you as
will list you as our presenting partner. You'll also our presenting partner. You'llalso get a
get a sponsored piece in every Edition. sponsored piece in every relevant Edition.
1-year duration // £5,000 upwards 4 Editions (1-year duration) // £3,000
: 1Edition // £1,000

zu| 1Featured Article Project Partner I]O Patreon Partner
Co-curate a bespoke, uniquely Co-curate a bespoke, uniquely produced We're building a pool of outdoor partners to
produced piece around a product, Project - whether a series, a campaign or offer discounts to our Patreon supporters. In
theme or idea to be published in one something else - connecting your brand with exchange for a discount code, we'll push our
of our Editions. We'll push the piece adventure and social or environmental change. Patreon supporters, subscribers and wider
across our website, social channels All content and comms relating to that Project audience to you.
and newsletter will list you as our presenting partner.

Free

£250 upwards Prices onrequest




Wider Opportunities

The editorial opportunities above work as
standalone collaborations. But throughout
the year our editorial programme will
Intertwine with the other major strands of our
work: our film festival programme (in-person
and online), cycle trips and other events.

We'dlove to work with you across these
formats to really bring your brand to life, from

the screen into outdoors.

Here are some of the options...

Film Festival

We have six scheduled film nights in 2022, plus an online film
programme. Partnership options range from co-presenting all
In-person and online events to donating charity raffle prizes.

Prices onrequest

e® ADVENTURE

LENERYRRED

Cycling Adventures

We're planning six UK cycle-touring trips in 2022. Partnership
options range from co-presenting the entire programme to
sampling or donating your product/Kit in the elements donating kit.

Prices onrequest

BRA
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https://adventureuncovered.com/film-festival/
https://adventureuncovered.com/cycling-adventures/
mailto:james@adventureuncovered.com?subject=Film%20Festival%20Opportunities

PN Creative Services

As well as co-presenting our work, we're keen to
help you with yours.

We can mobilise our pool of writers, photographers,
filmmakers and marketing folk to help you with

copy, campaigns, launches and more.

Prices on request.
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] adventureuncovered.com/contact
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http://adventureuncovered.com/contact

